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December 28, 2008 
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RE: ORIGAMI Male Condom™: Phase II Feasibility Study 
Dear Dan, 

Thank you for the presentation of the new ORIGAMI Male Condom™. We were impressed with both the 
design and the new condom concept. We believe that the Origami product line would be an excellent fit for 
Condomania® and consistent with our corporate goals. As the leading international condom retailer we are 
prepared to support your brand and help you introduce this new generation of condoms to address the unmet 
needs of consumers, worldwide. 

Since 1 991 , Condomania® has been at the forefront of condom marketing on a global scale. Our chain of retail 
stores pioneered the new image of condoms at the start of the AIDS epidemic, making them more acceptable 
to include in daily conversation. Although this has translated over the years into more widespread condom use 
there are many unresolved design matters that consumers still require. 

Your Origami Condoms™ have addressed several of the most important design challenges that could not 
otherwise be resolved with the rolled latex condom. The viral impermeable ORIGAMI ELASTOMER™ material 
you've developed is unmatched in the condom industry anywhere in the world. I have also reviewed your pre- 
clinical testing data for the Origami Male Condom™, conducted by Nelson Labs, and its impermeability to virus 
smaller than HIV is highly significant, especially when considered in context with the simultaneous comparison 
tests they conducted with the Trojan® latex condom that validates a 5% failure in its viral barrier evaluation. 

Your Phase I test report showing a 32% preference for the ORIGAMI Condom™ over the TrojanEnz® condom, 
which has been one of our top three selling condoms for years. From a marketing perspective, this is highly 
significant because most new condoms introduced by major manufacturers expect to capture up to 5% market 
share at best. The fact that 1/3 of the Phase I study group preferred ORIGAMI over a leading brand of latex 
condom is an impressive result. 

The robust material appears extremely durable. I have reviewed your preliminary data for this unique ORIGAMI 
ELASTOMER™ material, which verifies its tolerance of temperatures up to 425°F, making an extended shelf 
life a high probability. It's resistance to chemicals such as bleach and oils, is also a significant structural 
innovation that is not possible with traditional latex or polyurethane condoms. Also, the unique reservoir will 
introduce a much safer product with reduced possibilities of semen backflow. 
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We would like to commit the expertise and marketing resources of Condomania® for your Phase ll-lil research 
plans to support you with successful product development. In my 20+ years as a leader in condom marketing, I 
have seen many proposals of new ideas. I have been hired as a marketing consultant by Arm & Hammer's 
Church & Dwight subsidiary, the world's largest condom manufacturer. 

Many innovations have been discussed with my company over the years, from industry-changing new shapes 
and designs (Pleasure Plus & Inspiral condoms) to expansive new ranges of condom sizes (TheyFit® Sized- 
to-Fit condoms). I have the professional confidence in your products to tell you that the Origami innovations 
address more consumer issues than anything that has been presented to me before. 

I would like to discuss pricing with you further, however, my market experience indicates that US consumers 
will spend more money for unique products that offer greater sensitivity and improved safety features, such as 
the Naturalamb®, a lamb skin condom that sells for up to $5./condom. 

We are confident that we can help position the ORIGAMI Male Condom™ competitively in the condom 
industry. Consumer demand has been extremely high for a better alternative to the latex condom with fewer 
performance issues. 

Please feel free to include this letter of support with your NIH grant applications. 



Sincerely, 




Adam Glickman, CEO 



